(95.5%), blue (73.3%), and white (73.6%); organic patterns such as floral (77.4%); with silhouettes of fit and flare (90.1%) and sheath (73.6%); in sleeveless style (88.4%); with a scoop neckline (90.4%); with set-in pocket styles (69.2%); for casual (94.5%) and formal/evening (77.1%) occasions; and in lengths that varied from short to long. As for transformable dresses, the preferred changeable design aspects were style/occasion (47.6%), dress length (41.4%), color/pattern (41.1%), silhouette (37.7%), size/fit (37%), neckline type (25%), sleeve type (19.5%), and pocket type (14.7%). The preferred changeable color/pattern options were black (78.8%), white (51%), and blue (43.5%) with an organic pattern (57.2%); sizes were small (4-6) (56.2%), medium (8-10) (35.3%), and large (12-14) (16.4%); silhouettes were fit and flare (77.1%), sheath (64%), and empire waist (42.5%); styles were for casual (77.1%), formal/evening (61.3%), cocktail (65.8%), work (57.2%), and prom (18.2%); dress lengths were short (72.9%), knee-length (70.2%), and long (62%); sleeve lengths were sleeveless (67.8%), short (59.9%), long sleeve (55.1%), and ¾ sleeve (50.3%); sleeve types were sleeveless (76%), standard set-in (53.1%), one-shoulder (35.3%), and cap (34.9%); necklines were V-neck (67.8%), scoop (64.7%), surplice (40.4%), boat (36%), and round (31.8%); pockets were set-in (59.9%), and none (51%). The preferred transformable design techniques were reversible (m=5, SD=1.68), tying/folding/wrapping types (m=5.05, SD=1.56), smart clothing (m=4.91, SD=1.55), modular type (m=4.82, SD=1.46), and do-it-yourself style (m=4.72, SD=1.75). Participants moderately favored purchasing the transformable dresses (m=5.15, SD=1.48). Fifty percent of participants have purchased or worn sustainable clothing, including used or vintage clothing (54.8%), clothing made of recycled materials (28.8%), reformed clothing (13.4%), and transformable clothing (8.2%).
Overall, the participants were open to the idea of purchasing transformable dresses with several key preferences. The results of this research can be beneficial for apparel designers when developing transformable dresses with the guidance of consumers' preferences and expectations. The identified consumers' preferences and expectations may bring insight for merchandisers and retailers in the fashion industry about consumer motivations for purchasing such sustainable dresses.
